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Your brand presence online,
compliance commitments, and tips
and templates to get you started




ABOUT
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BARB
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FAVORITE COLOR:

WALK UP SONG: .

Only One Klng N Jung YOUth | won an Emmy in 2006 for a student
documentary on ACL tears.

@
:X:: N N — Avoiding folding laundry is my
«~ specality

Breakfast foods are my

Three words that best . absolute go to

describe me:
Creative, evolving,
empathetic

SHRM
RECERTIFICATION

PROVIDER
_202s

CHRISTINA
FIORENZA SPHR

FAVORITE COLOR:
WALK UP SONG:

What Doesn't Kill You Makes
You Stronger - Kelly Clarkson

| attended high school in
Brussels.

@
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Three words that best
describe me;

My favorite pizza topping is
cheese. | love cheese!

My favorite place to be is the
beach!

Loyal, Positive, Organized



https://youtu.be/Xn676-fLq7I?si=9PKzLyVxpTvvOht3
https://youtu.be/3BFuQicL2WI?si=02fvFguzRumpmv-0

Agenda

e The Why - Statistics & Your Brand

e Whose job is this?

e Types of Recruiting & What Candidates
Want to See

e Compliance Concerns

e Practical Tools and Tips & Examples
(Working session!)

e Summary

e Q&A
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According to a report by G2:
e 75% of candidates considering a job opening will
research a brand’s reputation before applying.
e Companies with strong employer brands experience
28% less turnover and spend 50% less per hire.
e 90% of Gen Z is using social media to research
companies and job openings.
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Why social? What about recruiters?

24

YOUR BRAND LIVES ONLINE .

WHETHER op NOT You MAN EI"

TAKE CONTROL OF Ty MESSAGING AGEIT:
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92% would recommend to a friend
(29 total reviews)

Lori Winters
100% approve of CEO

@ Companies can't alter or remove reviews. [Really!) See how Glassdoor protects users and content X

Show more insights \v

5.0 Ykdkk VvV

Culture Is What Sets Thread HCM Apart

2 Account executive

Current employee @ Alpharetta, GA

+ Recommend «/ CEO approval +«/ Business outlook

Pros
Thread HCM believes in doing something above and beyond what's expected for employees and customers.

Cons
No cons. You have to own your job. That is not a negative, but you will only succeed if you are proactive and driven.

Show more ~v

See all 30 reviews —

Thread HCM photos ~+ Add photo

threadhcm.com
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A AR

Who’s job is this? HR doesn’t specialize in social,

and marketing doesn’t handle hiring...
What else needs to update?

Hint: This takes multiple e Careers page

people to do right! e Job descriptions
= CAREER e Social media pages
.. . - — e Application process
Communications with team EMPI.OYEE

is the most important! -

- !RECRUITM ENT Things to think about...
Where does your team go?

SE ARC H _ Best self.

Brand consistency.

[.—

CANDIDATE

INTERVle Psst! Don’t forget to mention healthcare disclosure example!
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What candidates are looking for in their next
company... and regardless, you should acknowledge

e Flexible arrangements

e Transparency

e Employee well-being

e Continuing education

e Culture
o Mission, vision, values
o Company interactions

e |[nfo on benefits, etc.

mﬂ{(
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A AR

Compliance Corner

e State requirements
o Salary range requirements (8 states
enacted, 15 states considering)
o Questions about current salary
= |n 15 states, employers are prohibited
from asking about current or past
salaries and are prohibited from using
it, if voluntarily disclosed, to
determine job offers
= Salary expectation questions are
generally allowed
e Ban-the-box laws

Thread HCM | (678) 578-5082 | marketing@threadhcm.com

B cnacted B Considering
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We're an equal opportunity
employer committed to a culture
where everyone can grow, have
fun, and own their impact. Let’'s
make something great together!

To ensure your company's recruitment process is
fair, legal, and inclusive:
o EEO Statement
o You can make this personal to your brand,
though!
o Broad targeting
e Fair Credit Reporting Act (FCRA)
e Background checks on social
e Truth in Advertising
o Accurate JD's
o Misrepresentation

‘:**‘ L W e For hTth u Should Expect
x; -“_ 4% 407k matc
.

TIS Sabbatical Program

HealthiestYaou

No cap on commissions

RRRRRRRRRRRRRR

urrent Job Listings
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A AR

Purpose - What's your why? You are the product
you're selling. Why would employees work for you?

Process - Who owns it? Who is a stakeholder? Create
a voice. Create a timeline. Create a follow-up plan!

Placement - Where are you? Where are your
employees? Is it the same place?

Plan - Message. Schedule. Talk about it. Edit.
Feedback in the form of metrics and convos.

threadhcm.com/applicant-tracking

Websites to know

0

glassdoor

Linked [}

A O

ChatGPT

Employee reviews
about your company...
CEOQ, interview process,
and more...

Easy, free or cheap,
little skill required

Professional
recruitment, job
seekers, brand

Al Assistant - helps with
copywriting and plans

Our ATS has Al job
writer, rate my posting,
automation

threadhcm.com
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What to share
e Hiring How to create quick graphics, gifs, and videos in...

e Day in the life

e Documenting events

e Employee spotlights

e Achievements (Bdays, Annis, Awards)

1.Create a free account
2.Find a template you like

Video/Images 3.Edit for your details

T a.logo
beyond! @4 #WorkAnniversary #TeamAppreciation b ‘we b S | te
c.additional info
Work Anniversar 4.Edit colors and images if desired

jadivws

5.Download or share with your marketing peeps

WE RE
HIRING

threadhcm.com/careers

Let’s do a quick design together!

Bonus video that's great from someone else

Thread HCM | (678) 578-5082 | marketing@threadhcm.com l threadhcm.com
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https://www.canva.com/design/DAGT1bKH2-c/T6WHDDS3pJUXD-EMx6Fj8w/watch?utm_content=DAGT1bKH2-c&utm_campaign=designshare&utm_medium=link&utm_source=editor
https://www.canva.com/design/DAGT1bKH2-c/T6WHDDS3pJUXD-EMx6Fj8w/watch?utm_content=DAGT1bKH2-c&utm_campaign=designshare&utm_medium=link&utm_source=editor
https://youtu.be/EYFZpUAV1PY?si=jAl6X_tEnSuodmlO

Messaging & Your Voice How to prompt Al to deliver your voice and the results you want...

Sharability

Hashtags ChatGPT

1.Create a free account
2.Tell ChatGPT who itis (you are)
3.Be specific about what you want. Imagine

you are telling an employee. Give details. - P

As we wrap up the day, we're not do

4.Ask it to confirm understanding.

fabulous team members. It's moments

a joy to solve. Cheers to the folks who make work feel less like v

5.Ask it to ask you questions (one at a time)
for clarification i
6.Ask it to give you multiple iterations

SHOUTOUT TO
CHRISTINE HUNTE

WE ARE

OPEN POSITIONS

Shoutout to Christine

Let's do a quick prompt together! AT

and your constant

* HCM Account support. You are a
Mﬂnﬂger valuable asset to our
team!

* HCM

llllllllll

Batier!
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https://www.canva.com/design/DAGTwAcTtbo/2ZDeF3fNSDBSmBXzSd6fbw/watch?utm_content=DAGTwAcTtbo&utm_campaign=designshare&utm_medium=link&utm_source=editor

#TeamThread #PiePoll

Best Practices & Reminders

A Pie Chart of a Different Kind
Thread’s Favorite Pies!

Need one person to own...
but everyone to work toward!

ASK! Your team, your leaders, your new hires...
Encourage sharing of ideas and posts

We're excited to announce our partnership with lcon to bring innovative

H A P PY E M P LOY E E Portable Retirement Plans (PRPs) to small and medium-sized businesses.

Designed specifically for the needs of today’s workforce, PRPs are a smart,
cost-effective alternative to traditional 401(k)s. This collaboration comes at a
A P P R E ‘ I A I I o N DAY crucial time when 70% of businesses don't offer a retirement plan, paving the
way for enhanced financial security and employee well-being.
[ #InnovationIinRetirement #FinancialSecurity #SMBs #PRP
We're deeply grateful for our employees and all : i

3 : i ; ; #portableretirmentplans #smallbusinessretirement
. their contributions, and we'e thrilled to celebrate
Threed How them this Employee Appreciation Day.

Always be recruiting

ad! For the FOURTH time, we're on the Inc. 5000
ng Private Companies!

Show off your company E=mrems i, (TG announc4
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e Join us!
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Summary

Your brand lives online whether you want it to or not -
« take control of your message and image.

Like anything else in HR, there are compliance rules
. and regulations to remember.

Recruiting can be hard and expensive. Passive
recruiting builds a bench of people who want to
work with you before you even need them!

Thread HCM | (678) 578-5082 | marketing@threadhcm.com
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Thank You!

Upcoming Webinars:
e 11/6 - Year-End for HR with Scott Mastley, SPHR
e 11/13 - Tax Credits with Speciality Tax Group

Live attendees will receive a follow-up email with
your HRClI & SHRM Credit Codes.

Visit threadhcm.com/webinars



